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PROSPECTS FOR THE USE OF SOCIAL MEDIA MARKETING IN
PROMOTION THE BANKING PRODUCT

AHoTanisi. Y cTarTi pO3TISHYTO OCOOJMBOCTI COIIAJLHOTO Mejia MapKEeTHHTY,
o0 € OJHMM 13 HaWOLIbII TNEPCNEeKTUBHUX Ta €(QEeKTUBHUX MapKETUHTOBHUX
IHCTPYMEHTIB Yy Cy4YaCHHUX yMoBaX. PO3MVISHYTO MOMIHUBOCTI BUKOPUCTAHHS
COIIIAJIBHOTO Meia MApKETUHTY JJisi TMPOCYyBaHHs OAHKIBCHKOTO MpoAykTy. OCHOBHA
yBara 30cepe/DKeHa Ha BHKOPHCTaHHI COIlIaJIbLHUX Mepexk, Hacammepen Facebook.
binbmiicte BITYM3HAHUX OaHKIB MarOTh CBOI CTOPIHKH Yy Il Mepexi, 10 HE JIMIIe
JTOTOBHIOE O(iIlifiHI caiTh OaHKIB, ajie 1 CTBOPIOE JOAATKOBI MOXJIMBOCTI JJISI HHX.
Hacamnepen, ¢opMyrooTh JIBOCTOPOHHI KaHaJIM KOMYHIKaiii Mixk OaHKOM Ta
CTHOXKUBAYeM, 3a JOMOMOIOI0 AKMX (PIHAHCOBI YCTAHOBU MAIOTh MOXJIMBICTb HE JIMIIIE
NOIIUPUTH 1H(OPMAIiIO PO CBOT MOCIYTH, a 1 OTPUMATH 3BOPOTHY peakilito. [lopsiy 13
IIMM, HEMOYKJIMBICTh BIUTMBY Ha MOJAJIbINE MOIITUPEHHS 1H(OpMAIlii, 1[0 BUKJIAIA€THCS

Ha CTOPIHII y COIIaNbHIA Mepexi, popMye HU3KY MOTEHIIMHUX 3arpo3, 10 BUMAarae
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OCO6J'II/IBO BUBAKCHOT'O HAIIOBHCHHA BJIACHOT'O KOHTCHTY. 3aHpOHOHOBaHO
pO3poOIEHHS cTpaTerii MOBEAIHKN OaHKY Y COILlaIbHIi MEpexi.

Summary. The article considers features of social media marketing, which is one
of the most perspective and effective marketing tools in modern world. The
possibilities of using social media marketing to promote the banking product are
considered. The main focus is on the use of social networks, especially Facebook.
Most domestic banks have their own pages in this network, which not only
complements official bank websites and also creates additional opportunities. First of
all, they form bilateral channels of communication between bank-consumer, which
contributes to spread information of financial institutions and the feedback. In
addition, the inability to influence the further distribution of information that is
provided on the page in the social network creates a number of potential threats, which
requires a special attention to the process of its own content creating. It is proposed to
develop a bank behavior strategy in the social network.

KuarouoBi cioBa: mapkeTunr, 0aHK, COLlaIbHUN Mefia MapKEeTUHT, OaHKIBCHKUMN
MPOJYKT, IPOCYBaHHs, COIlialbHa MEPEKA.

Keywords: marketing, bank, social media marketing, banking products, promote a
product, social network.

Beryn. HeBig’eMHOIO CKITaJiOBOIO JKUTTA CY4YacHOI JIIOAWMHU € BUKOPUCTAHHS
InTepHery Ta comianbHUX Mepex. 3a gaHumu 3Bity «Digitalin 2017», y 2016 pomi
KUIBKICTh KOPUCTYBA4iB BCECBITHROI Mepexi 30utbimiacs Ha 10% 1 qocsirna 3,8 mipy.
oci6, mo ckimamgae 51% Big ycboro HaceyneHHss 3emui. 3 HHUX, AaKTUBHUMU
KOPUCTYBa4aMH COLIJIbHUX Mepex € 2,8 mupa. moned [1]. 3a manumu IHTepHer
Acorrianii Ykpainu Ha nmoyatok 2017 poky B Ykpainu kKopuctyroThcs [HTepHeTOM 21,6
MJIH. 0Ci0, a piBeHb HOro MNpOHUKHEHHs ckiagae 64,8%, 10 € JOCUTh BHUCOKHUM
noka3sHukoM y cBiTi [2]. Ha ganuii yac HaWOLIBII MOMYJSAPHUMH y HaIIii JepikaBi
couianbHUMH Mepexamu € Instagram Tta Facebook. Cranom Ha 18 cepmus 2017 poky
aynutopis Instagram B Ykpaini ckiana 6 miH kopuctyBadiB, Facebook — 8,9 muH.

KOpHUCTyBauiB [3].


http://context.reverso.net/translation/english-russian/banking+products
http://context.reverso.net/translation/english-russian/promote+a+product
http://context.reverso.net/translation/english-russian/promote+a+product
http://context.reverso.net/translation/english-russian/social+networking

Y Takux yMoOBax, NpPOCyBaHHS B IHTEepHETI cTa€ OJHUM 13 HaAWOLIBII
NMEPCIEKTUBHUX Ta €(EeKTUBHUX  MAPKETUHTOBHX IHCTPYMEHTIB  CHOTOJICHHSI.
[linmpuemMcTBa MarOTh  MOKJIMBICTD ~ BUKOPUCTOBYBAaTH  [HTEpHET-TIPOCTIp  SIK
iHbOpMaIliiHUH, PEeKIIAaMHHWA 1 TOpPTIBEJbHMA MainaHduk. [lommpeHHs coriaabHUX
Meia, ToOTO OHJIAWHOBUX TEXHOJOTIH Ha npuHiunax Web 2.0, crano Y4MHHUKOM TOSIBU
comiaibHOTO Mefia MapkeTunry (CMM).

Orasa ocTtaHHiX Jakepes AociaizkeHb i myOuikamiid. CouianpHuil Memia
MapKeTUHI € BIJIHOCHO HOBOIO (OPMOIO MApPKETHHTOBOI JISJIBHOCTI, OJIHAK,
JOCTIIKEHHSI HOro 0COOIMBOCTEN Ta MEPCHEKTUB YKe 3HAUIUIO HTUPOKE MOMIUPEHHS Y
HAyKOBIA JiTeparypi. BapTo BIAMITHTH Tpaml TaKUX 3aKOPAOHHHMX AaKTOPIB, SK
Cremsuepa M. [4], Xommica H. [5], Xaninosa 1. [6]. Cepen BITYM3HSIHUX JTOCTITHUKIB
BKasaHy  mpoOiematuky  BuB4YaioTh  Pomanmmu C.b., IpecekiB . P.  [7],
['pumenko O.®. [8] Ta iHmi. Ha3Bani MOCHIAHUKH BUBYAIOThH 3arajibHI OCOOJHUBOCTI
MapKeTUHTy B COIlaJbHUX MEPEekKax Ta MOXIJIMBOCTI HOr0 BUKOPUCTAHHS IS
MIPOCYBaHHSI MIPOIYKTY IMiAMPUEMCTBA. 3HAYHO MEHIII BUBUCHUM 3JIUIIAETHCS TTUTAHHS
BUKOpUCTaHHA cydacHuX MoxkiauBocter CCM nnsi mpocyBaHHS — OaHKIBCHKHX
npoayktiB. Bapro Biamitutu crartio JK.I. Topsuuk ta K.B. AHTUMOHUK [9] y sKiil B
[IJIOMY PO3TJISIAIOTHECS HOBITHI TEHJIEHIII OaHKIBCHKOTO MAapKETHUHTY 1 cepesl 1HIIOTrOo
CMM. Tomy Ha3BaHa Tema € akTyalibHOIO, amke came CMM e omHMM 13 HaWOLIBII
e(heKTUBHUX CMOCO0IB (POpMyBaHHS JOSILHOCTI CIIOKMBAYIB, 110 € BKpail HEOOX1AHUM
JIJIS1 BITHOBJICHHS JOBIpH 0 0AHKIBCHKOI CHCTEMHU Y KpaiHH.

ITocranoBka 3aBaaHHs. MeTol0 HAIIOI CTAaTTI € JOCILIKEHHS MOXKJINBOCTEH
BUKOPHUCTaHHA COLIAJIbHOTO MeJia MapKETUHTY y MPOCYyBaHHI OaHKIBCHKOIO MPOAYKTY B
VYkpaini.

OcHoBHMI MaTepiag. Y Cy4acHMX yMOBax CIOXHMBaul MOCTYIIOBO BTPadarOTh
JOBIpY A0 TpaauiiitHuxX Memia. [lignpueMcTBa moyanw MIyKaTH CBOIX TMOTEHIIAHUX
CIIO’KMBAYIB y COIIAJIbBHUX MeJia, BUKOPUCTOBYIOUM aJpecHy pekiaamy. MOKIHBOCTI
Web 2.0 y ubomy Hanpsimi paktudno 0e3mexHi. Bapro nuiie 3a3HauuTd TOH (Paxt, 1o

JUTSL JOCSITHEHHST ayiuTopii y 50 MitH. 0oci0, pamio 3Hano0unoch 38 pokiB, TeneOaueHHIO



— 13, Inteprery — 4, a comiansHa mepexka Facebook 3i0pana ayaurtopiro y 200 muH.
KOPHCTYBaviB MEHIIIE HiX 3a ouH pik [10].

ComlanpHl Mepexi — 1€ CKJIaJHE SIBUIIE, CYTHICTh SIKOTO MOXHA BU3HAUUTU SIK
IHTEPaKTUBHUIA CaWT, COIliajbHA CTPYKTypa, IO CKIAMAETHCA 13 COIlaIbHUX TPYT,
ocobucroctet. Lle mpocTip, 10 00’ €IHaAHUIN 3arajJbHUM CEPEIOBHUINEM CITLIKYBaHHS 1
MO>KJIMBICTIO BCTAHOBJICHHS O€3M0CEpe/IHIX KOHTAKTIB.

CormianbHi Menia BU3HA4YaIOThCS AK [HTepHeT-TiaThopMU Ta TEXHOJOTII, SKi
JIO3BOJISIIOTh  KOPUCTYBauyaM B3a€EMOJIATH 1 CIPUAIOTH CTBOPEHHIO Ta OOMIHOM 13
KOpHCTyBaueM KOHTEHTOM. /[0 Takux Mezia BiIHOCSTh:

— 3araJbHOTEMAaTH4HI collaiabH1 Mepexi: Facebook, Instagram;

— cepBicu MikpoouoriB: Twitter Ta iH.;

— cepBicH colianbHuX HOBUH: News2, SMI2 Ta iH.;

— cepBicH NMUTaHb-BiAMOBIAeH: BianoBial Google, Ta iH.;

— coIrianpHi 3akiaanku: Memori, Mister Wong i iH.;

— ¢oto # Bizieo corianbHi Mepexi: YouTube;

— TEMaTH4HI COLIaJIbHI MEPEXi, sIKIi 00 €IHYIOTh KOPHUCTYBadiB 3a TEBHUMHU
iHTEepecamu Toio [9].

CorlanpHuil MeJlla MapKeTHHT — OCOOJIMBHM 1HCTPYMEHT [HTEpHET-MapKEeTHHTY,
o mnepeadavae MPOCYBaHHS MPOIYKTY, MOCIYTH, KOMMaHIi 4u OpeHAa 3a paxyHOK
BUKOPHCTAHHS COIIIAJIBHAX Me/ia, KOHTEHT SIKHX CTBOPIOETHCS Ta OHOBITFOETHCS
3YCHJUISIMHM X B1JBITyBadyiB.

AHami3 Ta y3araJbHEHHS HAyKOBOi JIiTepaTypd 3 ITAHOTO THTAaHHS JO03BOJISE
BU/JILJTUTH OCHOBHI nepeBaru CMM:

—  MOXJIMBOCTI IUJILOBOTO MOHITOPUHTY JdiajioriB y OJsiorax, COI[aJIbHUX
00’ €IHAHHX, TEMAaTUYHUX CIUIBHOTAX, 10 3HAYHO PO3MIMPIOE JOCTYII 0 1HPOpMAIlii;

—  MOXJIMBOCTI 3[1ACHEHHS TeorpadiqHoro, neMorpadiqHoro, cCoIiajbHOTO Ta
IHIIIOTO TAPTrEeHTUHTY ayIUTOPI;

—  BHUKOpUCTaHHS MexaHi3My PR 3amicte pekiamu, 1m0 € 3Ha4yHO

e(eKTUBHIIINM, IUPOKI MOKIUBOCTI OPEH/I-MEHEIKMEHTY



— pekiaMi B COIIAJIbHUX MepeXaxX HaWMEHIIO MIpol MpUTaMaHHA
HaB S3JIMBICTD;

— mnoOyaoBa B3a€EMOBIIHOCHH 13 TpoMajiChKicTIo Ta 3MI, mo cTBOproe
MOKJIMBICTh MOIIMPEHHs 1H(OpMalii mpo KOMIaHII0 Ta 1i MISIBHICTH y COLIATBbHUX
Meia;

—  MOJXJIMBOCTI J1aJIOTy 13 MMOTEHIIMHUMU CIIOKHBaYaMHu;

—  BIIHOCHO HHM3bKi 3aTpaTH Ha MPOCYBaHHS TOBAPY;

—  ¢opmyBaHHS JIOSJIBHOCTI IJIBOBOI ayIUTOPIi JJO KOMIIaHII |

—  I[IUPOKE BUKOPUCTAHHS MOXIHUBOCTEH «capadannoro pamio» («world-of-
mouthy») torro [8; 10].

Oco0OnmuBOro moOMMPEHHs HAa0yB MApPKETHHT Yy COIIaJbHUX Mepexax, 3a
JIOTIOMOT'OI0  IKOTO O13HEC MO’KE€ BHUPIIIYBAaTHU JIOBFOCTPOKOBI MapKETHMHIOBI 3ajadi:
noiH(GOPMOBAHICTh LUJIBOBOT ayAUTOpIi, MIABUIIEHHS JOSJIBHOCTI JI0 BIJIACHOTO
MPOJYKTY, MOHITOPUHT JYMOK 1 HACTPOIB Yy Mepexi, (PopMyBaHHS MO3UTUBHOTO IMIJIXKY
KOMITaHIi Ta IPOJAYKTY Ta 3a0e3nedeHHs] e(peKTUBHOro OpeHIHry y uuiomy. Lle crae
MOXIMBUM, Tak sk CMM Hamae HaWMIUPINT MOXKJIMBOCTI BIUIMBY Ha CBIJOMICTH
CIOKMBAyiB, OCOOJIMBO SAKIIO MPOBOJUTHCS pOOOTa Ha JEKUIBKOX 1H(OpMAIIHHUX
MalgaH4YuKax OJHOYACHO.

Bei mi mepeBaru 3ymoBWiM mupoke BUKOpucTaHHS CMM y IisZIBHOCTI SIK
BEJIMKOTO TaK CEPEIHhOr0 Ta Mayioro Oi3Hecy. Ha nHamy nymky, Bukopuctanus CCM, a
caM€ MAapKETUHTY Vy COILIAJIbHUX MEpekax, CTBOPIOE JIOJAATKOBI MOXKIJIMBOCTI Yy
MPOCYBaHHI OaHKIBCBKOTO MPOJYKTY, pOOJsYM Horo Ouibll pe3ynabTaTUBHUM. lle
NOB’SI3aHE 13 CaMOI0 MPUPOAOI0 OAHKIBCHKOI TMOCIYTd, sIKa € 1HTEPaKTUBHOKO Ta
HEBJIOBUMOIO 3a CBOEIO0 CYTTIO, IO CTBOPIOE TPYAHOIN y (OPMYBaHHS KOHTEKCTY
MPOCYBaHHSI, aJ’Ke HEOOX1AHO CTBOPUTH BIAYYTHI XapaKTEPUCTUKH SIKOCTI TIOCIIYT .

B3zaraii ykpaiHChKi OaHKH MIMPOKO 3aCTOCOBYIOTh MAPKETHHT Y CBOIH MISITBHOCTI.
3a migpaxynkamu HBY y 2015 pomi 3aranpHi BUTpaTh OaHKIB Ha MAapKETHHT Ta
pexinamy ckmanu 481,74 wmH. TpH. [11]. YV Tabmumi 1 mpencraBiieHi BHUTpATH

HaWKpynHIMMX 0aHKIB YKpaiHu Ha pekiamy Ta JoOpounHHIcTh y 2017 pori.



Taomuns 1.

Butpatu TOII-10 6aHkiB Ha pekiiaMy Ta MapKETHHT, CIIOHCOPCTBO Ta

n00pouYrHHICTH 3a 8 micsiiB 2017 poky (tuc. rpa.) [11].

Burparu Ha CrioHCOpCTBO CykymHo
MapKETHHT Ta
peKIamy
1 | Ansda-bank 56 618 1037 57 655
2 | IlpuBaT6anK 24 133 2771 26 904
3 | Ykprazoank 5 746 20772 26 518
4 | Oman0auk 18 939 3 18 942
5 | IYMb 17 624 628 18 252
6 | Paliddaiizen bank ABainb 12 182 4771 16 953
7 | Ykpcubb6ank 14 074 2 816 16 890
8 | Ykpcombank 4932 383 5315
9 | VkpekcimMbaHK 2 785 562 3 347
10 | Coepbanx 2675 654 3329

CoulanpHuil Menia MapKETUHI € TOPIBHSHO MOJIOAOK (POPMOIO MApPKETHHIOBOT
JISIIBHOCT1, OJIHAK, OAHKU IIBUJIKO OI[IHWJIM MOTO MepeBaru Ta MOXKJIMBOCTI, aJKe KpiM
CTaHJApTHUX EJIEMEHTIB MPOCYBaHHS 3 SBUJIACh MOXJIMBICTH 3aJIy4aTH aygUTOpPIIO 1
dbopmyBaTu JOSUTBHICTh. Lle 3M1MCHIOETHCS 3a JOMOMOTOI BUKOPUCTAHHS CHUIBHOT,
pEeKJIaMHUX JI0JIaTKIB Ta MPU OCOOUCTIN OHJIAH-KOMYHIKAITii.

ChnuIbHOTH MOXYTh OYTH MpEACTaBieHl K O(QILIMHUMU TpylaMH Ta CTOPIHKAMU
KOMITaHii TaKk 1 HeOPIIHHUMHU CTOPIHKAMH, 10 CTBOPIOIOTHCS MPUXUIIbHUKAMU OpeHaa.

Pexiiamui 1ogatku, TOOTO BUKOPUCTAHHS KOMITAHISIMU TUTATPOPMOBUX JTOJATKIB,
HalyacTiiie 1irop, s Kpalloro 3aJlydeHHs WICHIB COIlaIbHUX MEpPEX 10 CBOIX
OpeH/IB, TaKOXX BIUIMBAIOTh Ha BITHOCHMHU «OpeHJ — crhoxuBau». [lpu 1pomy
BUKOPUCTAaHHA  JUIS  CIUIKYBaHHS  OCOOMCTHUX  MOBIJOMJICHb €  HAWOUIBII
NEePCOHI(PIKOBAHUM CIIOCO0OIB B3AEMOJIIE 3 ayIUTOPIEO.

Ha nanuii yac HalOUIBII MOMIMPEHUM CIIOCOOOM KOMYHIKAIlli OaHKIB 31 CBOIMH
ClOXMBayamMu € Horo o¢imidHi cTOopiHKM B comianbHid Mepexi Facebook. Taki
CIJILHOTH MOXYTh CYTTEBO JOMOBHUTH ICHYIOUl aBTOHOMHI CaliTH OaHKIB, aj k€ BOHU
MaroTh OUIBII MIUPOKI MOXKJIMBOCTI TMOMIMPEHHS 1H(OpMaIli Ta CHpURMAIOTHCS

ydacHUKaMH siK O1bIr ocooucTi [10].



JlocmikeHHsT IBaAIATA HAMOUThIIUX OaHKIB YKpaiHu mokazano, mo jumie 85% 3
HUX MalOTh BJIACHI CTOpIHKH y couiaibHiil mepexi Facebook. Ilpo ixmi 15% uacto

3raJlyeThCS Y CTATTSX, SIKI pO3MIIIIEHI Ha TAHOMY KOHTEHTI, ajie BJIACHUX CTOPIHOK BOHU

HE MaroTh.
Taomurg 2
HasBHicTh mpodineii OaHkiB y comianbHii Mepexi Facebook
Ha3Ba 0anky IIpogias y Facebook
1 | IlpuBatbank https://www.facebook.com/privatbank
2 | Omran0ank https://www.facebook.com/oschadbank
3 | YkpekcimbaHk https://www.facebook.com/ykpexcim6ank-223091187777178
4 | Paiihdaiizen Apaiab https://www.facebook.com/raiffeisenua/
5 | Ykprazbank https://www.facebook.com/Ukrgasbank/
6 | Coepbank https://www.facebook.com/sberbank/
7 | Ykpccub06aHk https://www.facebook.com/UKkrSibbank/
8 | IYMb https://www.facebook.com/pumbua/
9 | Ykpcoroank https://www.facebook.com/Ukrsotsbankofficial/
10 | Ansda-bank https://www.facebook.com/alfabank/
11 | [IpominBecTOaHK -
12 | Credit Agricole https://www.facebook.com/CreditAgricoleUkraine/
13 | OTP Bank https://www.facebook.com/otpbankukraine/
14 | TliBnenHuit https://www.facebook.com/bank.pivdennyi
15 | BTb https://www.facebook.com/vtb24/
16 | Citibank -
17 | IlpoKpenur -
18 | Idea Bank https://www.facebook.com/ideabankua
19 | Kpenobank https://www.facebook.com/Kpenobank-139742609982776
20 | Merabank https://www.facebook.com/megabank/

ToOTo, mepeBakHa OUIBIIICTh BITYM3HSHUX OaHKIB BUKOPHUCTOBYE MOKJIMUBOCTI
CMM, npu 1pomMy BapTo po3ymiTu, mo mnepeBaru CMM y MBUAKOCTI MOMIMPEHHS
1H(popmarlii Ta ii TOCTYIHOCTI MOXKYTh CTaTH JIKEPEJIOM TMOTEHUIMHUX MPOOJIeM SKIIO0
BiH 3IIACHIOETHCS HempodeciiHo 1 6e3cucTeMHo. baHk Mae qyke BUBAKEHO CTaBUTHCH
JI0 HArlOBHEHHSI CBOTO KOHTEHTY, aJK€ BIH HE 3MOKE BIUIMBAaTH Ha MOTO MOAAJIbIIE
nommpeHHsa. Tomy HeoOXiAHO chopMyBaTH CTpaTerii MOBEAIHKM OaHKY Yy COIaibHIN

MEpEexi, 1110, Ha HaIly AYMKY, Ma€ BKJIFOUATH TaKi CKJIaI0BI:



— BU3HAYEHHS OCHOBHUX 3aBJIaHb. Hampuxnan, M1ABUIICHHS
1HGOPMOBAHOCTI IIJIHOBOI ayIUTOpli MPO OaHKIBCHKI MPOAYKTH; MIABUIICHHA PIBHSA
JOBIpHY 710 OAHKY TOIIIO;

— MEXaHi3M  BU3HA4YCHHS  BEKTOPY  KOHTEHTy, M0  mnepeadayae
B1JICJIIIKOBYBaHHS TPEH 1B, HACTPOIB Ta IHTEPECIB LILJILOBOI ayUTOPII;

— BU3HAYCHHS YaCTOTH MyOI1KaTUBHOI aKTUBHOCTI,

— BU3HAUEHHS TUITy KOHTEHTY. MaTepianu, mo myOaiKylOThCS MalOTh OyTH
pPI3HOMAHITHUMHU 1 BKJIIOYaTH y ceb0e TekcT, dororpadii, BiICOPOJUKH, MOCHIAHHS
TOIILIO.

OCHOBHI T€MH, SIKI MaIOTh OYTH IIPEICTABIICHI:

— onuc OaHKIBCHKUX MPOAYKTIB, MPUHIIUIIB 1X BHUKOPHUCTAHHS, IMEpEeBaru
TOTO YH 1HILIOTO BApIaHTY;

- KOHCYJIbTAIlIMHI TMOCIYyTH CIemamcTiB 0aHKy, $KI BIiJIINOBIJAIOTh Ha
3alUTaHHS KOPUCTYBaYiB;

— BIJIFYKU PEAJIbHUX KIIIE€HTIB, L0 Y€ BUKOPUCTAIM Ty YM 1HIILY MOCIYTY.
[le 3HAYHO MIABUIIUTH JOBIPY 10 OAHKIBCHKOIO MPOAYKTY;

— creniajgbHl NepioIMyH1 aKiii 111 KOPUCTYBaydiB CTOPIHKH;

— 3arajgpHOTeMaTnuHa 1Hdopmariis. Hampuxman, pexkomenpamii 1o
1HBECTYBAaHHIO, TAMM-MEHEIPKMEHTY, YIIPaBIiHHIO (piHAHCAMU TOIIIO;

— rymop y ¢opmati GoTO Ta BiJIEO TOLIO.

dopMyBaHHSA Takoi CTparerii, Ha Hally JIyMKY, 3HAYHOIO MIpOI0 MiJABUIIHUTH
e(EeKTHUBHICTh MAPKETUHIOBOI JIISNIBHOCTI OAHKY Yy COLIaIbHUX Mepexkax.

BucnoBku. Po3poOka eeKTUBHMX MapKETUHIOBUX CTpATeriid, 3aTHUX 3aTyYUTH
HOBUX KIIIEHTIB Ta 30€pertd ICHYIOYHMX, a TaKOX MIiJABUIIUTH pPIBEHb JOBIpU Ta
JIOSUTBHOCTI 10 OaHKIBCBKMX YCTAaHOB Ta OaHKIBCHKMX NPOJYKTIB € HaJI3BUYANHO
aKTyaJIbHUM 3aBJaHHSIM y Cy4acHHMX yMoBax. Ha Hamry AymKy, came BHKOPHUCTAHHSI
CMM mo3ke y IbOMY CIIPUSITH.

MapkeTuHr y collialbHUX Mepekax HaJa€e MOXKIUBICTb OaHKaM OINEpaTUBHO
iH(pOpMyBaTH CIIOXHBAYiB IMPO OCHOBHI BIACTUBOCTI Ta TMepeBaru OaHKIBCHKOTO

NPOJYKTY, cCrpusie (OPMyBaHHIO MO3WTUBHOIO CTABJIEHHS KJIEHTIB 0 MPOAYKTY Ta
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roro BupoOHUKiB. Ille omHiero BaxmmBow (yHkiieto CMM komepiiitHOTo OaHKy €
CTBOpPEHHS IMIJUKY HAIIHHOTO TMapTHEpa, IO BHKOPUCTOBYE Cy4YacHI TEXHOJOTII
HaJlaHHS (HIHAHCOBUX IIOCIYT, BHCOKO I[IHY€ JOBIPY CBOiX KIIE€HTIB Ta HaJae iM
MIMPOKUH BUOIp OaHKIBCHKHX mociyr. CHIIKyBaHHS y COLIAIbHUX MEpEkKax CTBOPIOE
JOJTATKOBI KaHAIM 3B’S3Ky 13 TOTCHIIIMHUMH CIOKHBadaMu, OaHKH OTPUMYIOTh
MOJKJIMBICTh BHBUCHHS TyMKH ayJWUTOpii MpO TepeBard Ta HEJOJIKA MPOIIOHOBAHHX

NPOAYKTIB Ta OTPUMATH MPOMO3HUIIIT 010 TX BAOCKOHATICHHS.

Jlireparypa.

1. Digital in 2017: global overview https://wearesocial.com/special-
reports/digital-in-2017-global-overview

2. Odimiitna cropinka [HTepHer Acomianii Ykpainu [Enekrponnuii pecypc]. —
Pesxum noctymy: http://inau.ua/

3. KinbkicTh yKpaiHCbKMX KopucTyBadiB B Instagram 3pocina g0 6 MiH., a
Facebook mpummuamB pict  http://watcher.com.ua/2017/08/18/kilkist-ukrayinskyh-
korystuvachiv-v-instagram-zrosla-do-6-min-a-facebook-prypynyv-rist/

4, Stelzner M. 2012 Social Media Marketing Industry Report. How Marketers
Are Using Social Media to Grow Their Businesses / M. Stelzner. — Social media
examiner, 2012. — 42 p.

5. Hollis N. Social Media: Fansand Followers Arean «End», Not a «Means»
[Enextponnuit pecypc] / N. Hollis / Millward Brown: Point of View. — Pexum
nocrymy: http://www.millwardbrown.com/Insights/PointsOfView/Default.aspx.

6. XanunoB J[. Mapketunr B coruainbHbix ceTsax / JI. Xamwnos. — M.: ManH,
NBanos u ®epbdep, 2013. — 263 c.

1. Pomanumun C. b. Oco0auBOCTI MapKETHHTOBOI AISTIBHOCTI B COIIAJIbBHUX
mepexkax / C. b. Pomanumms, 1. P. I'pecbkiB // BicH. Hau. yu-ty «JIpBiB. [lomitexHikay.
—2015. — Ne 819. — C. 183-188. — bibmiorp.: 4 Ha3B. — yKp.

8. ['pumenko O.®. CouianbHuil MeAia MAPKETHHT SIK IHCTPYMEHT MPOCYBaHHS
npoaykty mianpuemcta / O.®. ['pumenko, Hemesa A.Jl. / MapkeTHHT 1 MEHEHKMEHT

1HHOBaIH, 2013. — Ne4, — 86 — 95.


https://wearesocial.com/special-reports/digital-in-2017-global-overview
https://wearesocial.com/special-reports/digital-in-2017-global-overview
http://inau.ua/
http://watcher.com.ua/2017/08/18/kilkist-ukrayinskyh-korystuvachiv-v-instagram-zrosla-do-6-mln-a-facebook-prypynyv-rist/
http://watcher.com.ua/2017/08/18/kilkist-ukrayinskyh-korystuvachiv-v-instagram-zrosla-do-6-mln-a-facebook-prypynyv-rist/
http://www.millwardbrown.com/Insights/PointsOfView/Default.aspx
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis64r_81/cgiirbis_64.exe?Z21ID=&I21DBN=REF&P21DBN=REF&R21DBN=1&R21DBN=2&S21STN=1&S21REF=10&S21FMT=fullwebr&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=A=&S21COLORTERMS=1&S21STR=%D0%A0%D0%BE%D0%BC%D0%B0%D0%BD%D0%B8%D1%88%D0%B8%D0%BD%20%D0%A1$
http://www.irbis-nbuv.gov.ua/cgi-bin/irbis64r_81/cgiirbis_64.exe?Z21ID=&I21DBN=REF&P21DBN=REF&R21DBN=1&R21DBN=2&S21STN=1&S21REF=10&S21FMT=fullwebr&C21COM=S&S21CNR=20&S21P01=0&S21P02=0&S21P03=TJ=&S21COLORTERMS=1&S21STR=%D0%92%D1%96%D1%81%D0%BD%D0%B8%D0%BA%20%D0%9D%D0%B0%D1%86%D1%96%D0%BE%D0%BD%D0%B0%D0%BB%D1%8C%D0%BD%D0%BE%D0%B3%D0%BE%20%D1%83%D0%BD%D1%96%D0%B2%D0%B5%D1%80%D1%81%D0%B8%D1%82%D0%B5%D1%82%D1%83

Q. Topsauk XK.I. HoBi Tenaenuii 6aHKIBCBKOIO MAapKETUHTY: BITUM3HIHHM 1
3apyOixauii gocsia. / XK. Topsauk, K.B. Antumonuk // BicHuk yHiBepcuTeTy
0ankiBchKoi ciipaBu Harionanbaoro banky Ykpainu, 2013. — Nel(16). — C. 219 — 224,

10. Mapketunr B COLMaNbHBIX  Meaua:  VIHTepHET-MapKETHHTOBBIC
KoMMyHUKaruu: yueonoe nocoodue / [og pen. JI.A. danuenok. — CII6.: [Turtep, 2013. —
288 c.

11. Ha3Bano OaHku 3 HAWOUTBPIIMMHM BUTpAaTaMHd Ha peKIaMy 1 MapKETHHT

[Enextponnmii pecypc]. — Pexum moctymy: https://news.finance.ua/ua/news/-

/375993/nazvano-banky-z-najbilshymy-vytratamy-na-reklamu-i-marketyng. Hassa 3

eKpaHa.
12. HBY: B VYkprazbanky HaiO1IbIl BUTPATH Ha CIIOHCOPCTBO, B Allb(a — Ha
pexknmamy 1 mapketuHr  [EnektponHuii  pecypc]. —  Pexum  poctymy:

http://finbalance.com.ua/news/NBU-Ukrhazbank-naybilshe-vitracha-na-sponsorstvo-

Alfa-Bank--na-reklamu-ta-marketinh. Ha3pa 3 ekpana.

Referents

1. We are social (2017), “Digital in 2017: Global Overview”, available at:
https://wearesocial.com/special-reports/digital-in-2017-global-overview (Accessed 2
December 2017).

2. The official site of Ukrainian Internet Association (2017) “Dani doslidzhen'
internet-audytorii  Ukrainy za 2 kvartal 1 za Ilypen' 20177, available at:
http://inau.ua/news/dani-doslidzhen-internet-audytoriyi-ukrayiny-za-2-kvartal-i-za-
lypen-2017 (Accessed 2 December 2017).

3. Watcher (2017), “Kil'kist' ukrains’kykh korystuvachiv v Instagram zrosla do
6 min, a Facebook prypynyv rist”, available at:
http://watcher.com.ua/2017/08/18/kilkist-ukrayinskyh-korystuvachiv-v-instagram-
zrosla-do-6-min-a-facebook-prypynyv-rist/ (Accessed 2 December 2017).

4, Stelzner, M. (2012), “2012 Social Media Marketing Industry Report. How
Marketers Are Using Social Media to Grow Their Businesses”, Social media examiner,

10


https://news.finance.ua/ua/news/-/375993/nazvano-banky-z-najbilshymy-vytratamy-na-reklamu-i-marketyng
https://news.finance.ua/ua/news/-/375993/nazvano-banky-z-najbilshymy-vytratamy-na-reklamu-i-marketyng
http://finbalance.com.ua/news/NBU-Ukrhazbank-naybilshe-vitracha-na-sponsorstvo-Alfa-Bank--na-reklamu-ta-marketinh
http://finbalance.com.ua/news/NBU-Ukrhazbank-naybilshe-vitracha-na-sponsorstvo-Alfa-Bank--na-reklamu-ta-marketinh
https://wearesocial.com/special-reports/digital-in-2017-global-overview%20(Accessed%202
https://translate.googleusercontent.com/translate_c?act=url&depth=1&hl=ru&ie=UTF8&prev=_t&rurl=translate.google.com&sl=uk&sp=nmt4&tl=en&u=http://inau.ua/news/zasidannya-pravlinnya-internet-asociaciyi-ukrayiny&usg=ALkJrhh3BopWSQhjZlRHeL1Un-s7OOn4Nw
http://inau.ua/news/dani-doslidzhen-internet-audytoriyi-ukrayiny-za-2-kvartal-i-za-lypen-2017
http://inau.ua/news/dani-doslidzhen-internet-audytoriyi-ukrayiny-za-2-kvartal-i-za-lypen-2017
http://watcher.com.ua/2017/08/18/kilkist-ukrayinskyh-korystuvachiv-v-instagram-zrosla-do-6-mln-a-facebook-prypynyv-rist/
http://watcher.com.ua/2017/08/18/kilkist-ukrayinskyh-korystuvachiv-v-instagram-zrosla-do-6-mln-a-facebook-prypynyv-rist/

[Online], available at: https://www.socialmediaexaminer.com/social-media-marketing-
industry-report-2012/ (Accessed 25 November 2017).

S. Hollis, N. (2017) “Social Media: Fansand Followers Arean «End», Not a
«Means»”, Millward Brown: Point of View. [Online], available at:
http://www.millwardbrown.com/Insights/PointsOfView/Default.aspx. (Accessed 25
November 2017).

6. Khalylov, D. (2013), Marketynh v sotsyal'nykh setiakh [Marketing in social
networks ], Mann, Yvanov y Ferber, Moscow, Russia.

7. Romanyshyn, S. B. and Hreskiv, 1. R. (2015), “Peculiarities Of Marketing In
Social Networks”, Journal of Lviv Polytechnic National University, vol. 819, pp. 183-
188.

8. Hryschenko, O. F., and Niesheva, A.D. (2013), “Social media marketing as
a tool of enterprise’s product promotion”, Marketynh i menedzhment innovatsij, vol. 4,
pp. 86-95.

Q. Torianyk, Zh.I., and Antymonyk, K.V. (2013), “Novi tendentsii
bankivs'koho marketynhu: vitchyznianyj i zarubizhnyj dosvid”, Visnyk universytetu
bankivs'koi spravy Natsional'noho Banku Ukrainy, vol. 1(16), pp. 219-244.

10. Danchenok, L. A. (2013), Marketynh v sotsial'nykh media: Internet-
marketynhovi  komunikatsii [Marketing in social media. Internet marketing
communications], Peter, St. Petersburg, Russia.

11. Finance.ua (2017), “Nazvano banky z najbil'shymy vytratamy na reklamu 1
marketynh”, available at: https://news.finance.ua/ua/news/-/375993/nazvano-banky-z-
najbilshymy-vytratamy-na-reklamu-i-marketyng (Accessed 4 December 2017).

12.  Finbalance (2017), “NBU: V Ukrhazbanku najbil'shi vytraty na sponsorstvo,
v Al'fa — na reklamu i marketynh”, available at: http://finbalance.com.ua/news/NBU-
Ukrhazbank-naybilshe-vitracha-na-sponsorstvo-Alfa-Bank--na-reklamu-ta-marketinh
(Accessed 4 December 2017).

11


http://www.millwardbrown.com/Insights/PointsOfView/Default.aspx
http://www.russianlessons.net/articles/saintpetersburg.php
https://news.finance.ua/ua/news/-/375993/nazvano-banky-z-najbilshymy-vytratamy-na-reklamu-i-marketyng
https://news.finance.ua/ua/news/-/375993/nazvano-banky-z-najbilshymy-vytratamy-na-reklamu-i-marketyng
http://finbalance.com.ua/news/NBU-Ukrhazbank-naybilshe-vitracha-na-sponsorstvo-Alfa-Bank--na-reklamu-ta-marketinh
http://finbalance.com.ua/news/NBU-Ukrhazbank-naybilshe-vitracha-na-sponsorstvo-Alfa-Bank--na-reklamu-ta-marketinh

